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sphere as “elaboration, application and control of 
programs, with the objective of obtaining adhesion to 
an idea, cause or to some social behaviour, from the 
part of one or several target groups
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 appears as the most important 

a component 
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contacts with these groups and are interested in 

“To bulid up, to adopt and even to substitute a 
political behaviour (within the group) assumes the 
existence of some imaginary objects, unconsciously 
invested with a certain meaning, to which one cares 
for and towards one judges oneself. People will adjust 
their political behaviour as a function of an imaginary, 
collective, yet, certainly advantageous objective. 
Individuals whose personal prestige is known and 
admired have access to power, manipuating the 
decision-making process, the collective norms, 

people put into them and of the mechanism of repeating 
their argumentd by the force of the authority they 
have acquired

 represents the 

with no differences, with the same message,

winners5

without the presence of trainers, who are 
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this topic showed that the most important effect 

This is the starting point of a new type of 
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